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One of the higgest take aways for me from MTV's 2006 research on youth activism
was the need to make it simple for teens -- local, easy to participate, a click away
or a text message away. The folks at Do Something called to let me know about
their new campaign with the Sprint Foundation to aler: teens to local volunteer
opportunities via text, It's funny, because the voicemail they left was talking more
about the celebrity angle, I think that's totally secondary., What they've set up
is...really, really smart, It's opt in (of course) with your interest and then offers 1-2
a month (not too many), What can you take away from this effort (besides getting teens you know to sign
up?

Cell phones are a direct line to teens - if executed well (see following points), you are guaranteed to
reach them.

SMS campaigns must be optin - Mot only do they consciously decide they want what you're offering, they
can be specific about what types of offers they want to receive from you.

Don't overdo it - 1-2 fimes a month sounds manageable, If you have something of value to offer weekly ar
even daily, make sure they choose that rate of delivery.

Whether it's an alert of a2 sale or free movie passes or better yet, a volunteer opportunity, I think this
rmodel can be very effective if done right.

Posted by anastasia



