FProducers hope teens wil

learn about dating violence A narratar describes the scene in a deadpan voice.

[CLICK HERE to view the PSA]

“YWe didn't want to be overdramatic," said Mancy Lublin, chief executive officer of DoSomething. org. "Our goal
was nat to shoot a Lifetime T% mavie. ... There was no need to sensationalize things. It was bad enough.”

The brief clip can be viewed on YouTube. It closes with the statistic that one in three teenagers is abused in a
relationship, and promotesfree bracelets — one blue, two black — that spread awareness about dating abuse.

Lublin said the goal is to make people think and change their behaviar. The arganization used white actors on
purpose to shift the conversation away from the celebrity singers.

“The public is very focused right now on Chris and Rihanna," she said. "l think people need to realize that this
iz an izsue that goes beyond those particular people, and it affects everybody of every race. And so we wanted
this to not be an exact re-enactment. YWe wanted instead to say: Could this be you?"



